ACQUISITION INTERNATIONAL SELECTS
INVESTBANK AS BEST CORPORATE FINANCE ADVISORY FIRM
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United Kingdom, 2021 — Acquisition International Magazine, a publication of Al Global Media Ltd., has
announced the winners of the 2021 Worldwide Finance Awards. There are few industries on the face of the
global business landscape that move as swiftly as the finance industry. Driven over the last few decades
by technological development and defined by a renewed sense of competition — as brick-and-mortar
establishments find themselves outpaced by cutting-edge businesses — finance is truly a goliath, and
success is often far from guaranteed. It falls on the leaders, the mainstays, the innovators and the agile to
act as pacemakers, spear-heading change and setting new paradigms in an industry that never stops its
relentless forward march.

Acquisition International launched the Worldwide Finance Awards six years ago to recognize the companies
that truly embody the unwavering spirit of the greater finance industry. After being awarded Best Capital
Markets Solutions Provider in the Western USA by Acquisition International Magazine in the 2020 Worldwide
Finance Awards, InvestBank Corp. was selected as Best Corporate Finance Advisory Firm 2021. Awards
Coordinator Gabrielle Ellis took a moment to comment on InvestBank’s success. “InvestBank’s growth
during the COVID-19 pandemic, its impeccable business reputation, and its unrelenting dedication to the
needs of its clients made the firm an obvious choice for this global award.”

About Acquisition International Magazine

Acquisition International is a monthly magazine issued by Al Global Media Ltd. The magazine’s news
articles make it an important and required read, which greatly benefits its advertisers. Al works alongside
leading industry analysts to ensure it publishes the most up-to-date figures and analysis. The magazine has
a global circulation.

About Al Global Media

Since 2010, Al Global Media has been committed to creating engaging content across a range of industries.
Today, the publishing house has 12 unique brands, each of which serves a specific industry or region. Each
brand covers the latest news in its sector, which is read by a global audience. It’s flagship brand, Acquisition
International, distributes a monthly magazine to a global audience in the hundreds of thousands.



